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Blood stains to team mascots, this trade show has it all

Baseball owners
can shop and save

Plus counselling
services for players

LEGFF BANER

FOHTSELFORATER
MASHYILLE. TENM.—SHEH trying 1o
fet those blosdstiing off vour
leam's uniforms after its last
bench-clearing brawl? No prob-
L&,

That shortstop from the sand-
lota of Venezuela having trouhle
cashing his latest six-figure
chequee™ Thers is o solution

How about deciding on the
best way to turn 50000 well-
behoved fans into crued nolse-
makers in time for that nox
plugoff game? Or replacing that
wtdated maseot now that
you'se changed the name of the
.nimr-]l:ﬂELmhﬁm Yol repently
ek s

Those are some of the reasons
baschall team owners and exec-
utives turm up st the annwal
Baschall Trade Show, run in
conjunction with the winter
maectings.

Teams won't always get the
as'lny'l:‘r deals they want at the
melings taking place upstairs,
st the dosens af exhibit booths
— fieaturing bascball items mnf
g fron the very basie to highly
ohecure — ensure they can at
least o home with sometling
they noed.

= don't want to brag, but
there's nobody else in the coun-
try that does what we do,” said
Brod Singer, vice-president of
New Jersey-hased EISCO, o
family-run, janitorial sepply
compsany that guarantecs it can
et the hlood out of any baseball
uniform.

“There is a need for these
things,” Singer said, showing off
i fable of deaning products that
do everything from getting pine

tar off bats (o keeping batting
helmets shing “Somebody las
tor i it and that somebody is ws.”

Singer has contracts with the
clubhouse managors of dogens
of major and minor-league
teams, including Jeff Ross of the

Blue Jays. For packsges ranging

“There is a necd for these
things. Somebody has to do it

and thal somehody isus.”
Brad Singer, on getting blood and griass

skains oul of baseball uniforms

from S100 to SLOOO (all i
L&), the company provi a
year's worth of cleaning sup-
plics, including something
cilled Protein Relesse, which
Singer says will remove all blood
and "any grass stains” from uni
forms,

There are booths a1 the show
culering to more obvious hase-
hall necds. Some companies put

the latest technigues in com:
puterized ticketing on display,
while others offered score-
hoards ranging from S5,000 to
muillions of dollars

“We get people who are plan-
ning a renovation, or who wanl
ta bulld o new fadiom” said
Burlington resident
Jim Mitchell, presi-
dent of the sooreboand-
building company
HDD, which selis prod-
ucts in the United
States under the Team
Medin name.

Mitchell's most re-
cent baschall clients ineluded
the Tulsa Drillers minor-beague
L.

'Thr:,r e 1o b ]'l.!l_'l'l." wpveral
months ahead of tme and we'll
show them what they can get for
o certaln price” sald Mitchell,
whose display at the ghow in-
cluded an overhanging score-
board tallylng mins scored by
the “Jays"

But ather l}TLH.iI.I:‘.‘L'E at the show
were far more obscure.

A large sign ahove Becky
.':u.-]makuuLﬂ.-q{':. di‘itﬂu}' haoth
boasted: “We make your players
smarter.” Schnakenberg's spe-
cialty i offering counsalling sor-
vices in Spanish to players mak-
ing their first forays into an En-
glish-speaking basehall worid,

Her products include the Ga-
nadores Gemntisdos (Guoron-
tecd Winners) acculturation
program, a series of 10 cdasses
averaging 0 mdnutes each and
given to players during spring
trakning She alao sells the Hook-
ie'a Enplish Primer, an instrue-
thon book with imitation bank
slips for players to proctise fill-
ing out and sample restaurant
mieus they can order from.

“It's basically just simple sur-
vival skills,” l-:uu.ll Schnakenberny
whose mnjor-league clienis in-
clude the Angels, Brewers,
White Sox and Cubs,

Another nearby display booth,

for Olympus Flag and Banner,
has mascol costumes ranging
from 2000 to $5,000. A stocky,
green turtle stood next to a yel-
low, aididy-looking creature that
wis supposed bo be s dinosaur,

Dovzens of products of the show
were toubed as potential team
giveaways, including various
forms of ol diolle

Ot table affered Chesr St
the nojze-making plastic hats
wsed by Angels fans during the
World Series, at o cost of 20
cents apicce for an arder of
50,000, or 30 cents each for
10000 sets

Phoenix resident Holly Davies,
n probate Inwver and baschball
fon who Fmﬁ a :Imnm.?}h;}':
company called Stodium
fve years ago, hid sets of col-
ourful cowbellsdisplayed on her
tahle selling at $3.10 for anorder
al 000, "1 thought it was an
ey way bo make rmoney, bt it's
nod.” she said with a smile. °1
have funs doing it, though.”



